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Have You Ever Heard of Attraction Marketing?

Attraction Marketing and its Impact on Business

Attraction Marketing and the Buyer  / Seller Relationship
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Attraction marketing is a relatively modern phenomenon. It is also sometimes referred to as reverse marketing. It is wise for anyone who deals with purchasing or marketing to understand the concepts of this new way of buying. Failing to move with the current so to speak can make you as an individual or worse still your whole business redundant.

In the last 20 to 30 years the relationship between buyers and sellers has changed considerably. In the past the seller usually took the initiative by offering a product or service. Today this is being replaced by a situation where more and more buyers go out and actively seek the service or product they need. We live in a fast paced society with a mentality of make it happen yourself and this is filtering into buying patterns.

One reason given for this by some experts is that businesses have actually failed in marketing properly to customers. If they really were providing what the customer needed and communicating this information effectively the customer would not need to go out and look for the product they need themselves.

One result of the growth in popularity of attraction marketing is that it has led to more focus on relationship management. In an environment where customers find the supplier rather than the other way around, it is very easy for that customer to move on and find another supplier.

Communicating is important or customers won't be able to find you. In an environment where more and more customers go looking for suppliers that can meet their needs it is vitally important that suppliers put themselves in a position to be found. 

Having a good internet presence, with a simple mechanism for feedback or obtaining more information is more important than ever before. More and more consumers, especially younger ones that have grown up with computers and the internet, search the web as the first option.  It is not good enough though to simply be found. If there is not enough content or detail to answer the customers basic mental questions up front that customer may simply move on and check out the competition.

Only if these younger, up and coming customers do not find what they need online will they use other methods. Traditional marketing often leads customers to run a search on your company name. Both are important but the progression is often advertising, which leads customer to your company website which leads them to contact your business or even buy straight away.

If you are a goods or service provider and finding your marketing efforts up till now have not been as good as you hoped this may be for you. Also if you are in a unconventional industry or with a unusual product or service you should investigate further. Attraction marketing may not be for everyone but it is an exciting modern business trend and it is well worth investing some time and effort to understand its principles, it may just revolutionise your business.

Attraction marketing is a fairly recent concept that has also sometimes been called reverse marketing. Anyone who is involved in marketing or purchasing would do well to gain a thorough working knowledge of this phenomenon. If you do not move with the times and understand how buyers mentality and as a result buying patterns have changed you could make your business or even yourself irrelevant.

The relationship between sellers and buyers has really changed in the last two or three decades. Before the seller mostly offered something for sale and customers bought what they were offered. Nowadays more customers actively go and look for a service or product that suits their requirements. Modern developed society has a do it yourself way of thinking and this is affecting buying patterns.

Some experts think the reason for this is that businesses have not marketed properly to customers. If they had really given the customer what they needed and spread the message in the market then the customer wouldn't need to go out looking for themselves.

Attraction marketing's increase in popularity has had several effects on the market, one of which is that more focus is placed on relationship management. In a business climate where suppliers don't always find the customer but rather the other way around, it is not difficult for consumers to take their business elsewhere.

It is vitally important to communicate effectively with your customers. With the situation where consumers pro-actively seek a supplier it is now more important than ever that the supplier is easy to find and interact with.

A good presence on the internet with an easy means for customers to provide feedback or get more information is more important now than ever. In particular younger customers, that were raised in an internet age and are very familiar with computers, use the internet as their primary toll for finding the products or services they need.  Being found alone is not good enough. The available content must meet the customers initial need for information and answer basic questions. If these unspoken questions are not answered in the initial communication the consumer is well able to simply interact with the next supplier

If a new generation of  consumers, skilled in the use of technology can't find what they are looking on the internet, then they will turn to more traditional methods, not the other way around. It is important to be effective in both spheres but businesses need to realise that in today's world advertising's value is often to drive customers to your company website. From there they will make contact with your company or even purchase immediately.

If you have realised that your efforts to market your service offering or product at the present time are not as effective as you would have liked, this method of marketing may be worth you investigating some more.  Attraction marketing is not a magical cure for all of a businesses problems but it works well in some environments. It is particularly relevant in business environments that are unconventional or have an unusual product offering.

There is a marketing principle that is gaining popularity in recent times. Occasionally it is called reverse marketing but more commonly it is refereed to as attraction marketing. If you are involved in a process to market or purchase a product or service you'd be wise to take note of this trend. Ignoring the shift in buyer & seller behaviour could put your career at risk or even damage your businesses long therm viability.

Our society has a culture of incre
asing self reliance which is spilling over into the way people buy the products they need. In the past customers  were more passive, waiting for the supplier to offer them something to buy. The more modern approach that has gained momentum in the last twenty to thirty years id for buyers to actively go out looking for a supplier. This has really altered the buyer  / seller relationship, in many cases making buyers more demanding.

The reason for this shift, it the view of some experts, I that business as a whole has not really done a god job of providing information about products or the products themselves to the buying public. If all the customers requirements had been met by the suppliers in the traditional way there would be no need for customers to start being more active and go looking for products.

The increase in popularity of attraction marketing has affected the market in several ways. One of these is the greater emphasis on managing customer relationships. With a business environment that allows customers to actively seek out suppliers rather than passively waiting for the supplier to to approach them it is really simple for the customer to take his business somewhere else if he feels his needs are not being met.

The importance of communication is now more vital than ever before.  Considering that customers are more able than before to actively seek a supplier or his competition it is important that the business puts itself in the best position to be found.

There is a new generation of consumers out there. They have grown up familiar with computers and in an age where the internet plays an increasingly important role in our lives. These customers go to the internet first and only look for products via more traditional means if they don't find what they are looking for there, no longer the opposite way around.  

It is still necessary to operate in both spheres but it must be remembered that in many cases the value of advertising is to send customers to your corporate website in the hope that they will be impressed enough to take the buying process further.

If you are a supplier of goods or services that has realized that your methods of marketing up till this point have been as effective as you would have liked, then having a closer look at the principles of attraction marketing may be a worthwhile exercise for you. It is not a cure for all of a businesses problems but has relevance especially in certain environments. Unconventional product or businesses with an unusual method of operating  may find that it works for them.
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